
MAHN 2016 Provider Survey Results 

 

33 food providers  

completed the survey 

75% of respondents 

said less than half of 

the food they serve 

is perishable. 

54% of organizations 

receive fresh produce 
through a garden         

program 

Twenty respondents 

use Facebook, and 

nine use Twitter (up 

from only three in 

2014). However, eight 

groups do not use 

social media at all. 

Over 85 percent of respondents said they 

would need additional funding to expand. 

Seventy-five  

percent of  

respondents have 

access to a  

vehicle.   

Services 

Facilities 

Food 

Operations 

Capacity 

Would your 

organization 

be interested 

in meeting to 

discuss best 

Yes 

88% 

No  

12% 

What  

additional  

services  

does your  

organization 

offer? 

Only 1 out of 33 provid-

ers said that they run 

out of food          

completely 

Does your organization  

participate in Grocers 

Against Hunger (GAH)? 

 

32% 

19% 

48% 

This year every 

organization  

reported access 

to a refrigerator 

or freezer 

What is your 

organizations 

47% Cooking Demonstrations 

44% Case Management 

41% Nutrition Education 

35% SNAP Sign Ups 

21% Health Screenings 

21% Job Assistance 

6% Skills Training 

22% 

25% 

34% 

19% 


